kg

YOU MUST FEEL
SOMETHING
OTHER THAN THAT.

WHAT DO YOU
THINK ABOUT THIS
TABLE?

I FEEL LIKE
GOING OUT
FOR RAMEN.

I MUST?

WELL, ONE THING 1
CAN SEE IS THAT THE
PRICES VARY WIDELY.

BUT THIS TABLE 1S JUST

A BUNCH OF NUMBERS.

IT DOESN'T MEAN
ANYTHING.

HOW CAN WE

CORRECT!

TQABALKEE J?;'EE TO MAKE A GRAPH, WE
MEANINGFUL? FIRST MUST MAKE PRICE

GROUPS.

MAYBE YOU

CAN MAKE

THIS INTO A
GRAPH?
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THERE IS A HUGE
SHOPPING MALL
CONSISTING OF 50
RAMEN SHOPS...AND
ONLY RAMEN SHOPS.

SOMEHOW RUI'HAS
TURNED INTO AN
ELEVATOR GIRL?

I WOULD GO
EVERY DAY!

*PUSH /

EACH SHOP SERVES
ONLY ONE TYPE OF
RAMEN,

FLOOR (CLASS)

EQUAL OR |LESS
GREATER | THAN

SF 5 AND THE SHOPS ARE
a00-1000¥ LOCATED ON DIFFERENT
_________ FLOORS ACCORDING
TO THE PRICE OF THEIR
4F 7 Pee RAMEN.
800-900¥ z|8|a|n|a|z1|z4|3|36
3F 26(30|33|34(39)40( 41 49|50 SUCH A GROUP DIVISION
700-800¥% 1 |6 |10|1z |15 |z0|22|23|25 Iss.?AATl,';%ZAALCTLEA;;GIN
2F 4344|4548
600-700¥% 3 |4 13|14 |16 |17 [28|35|42
1F
e X 7 |27|za|3z
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