NUMBERS

6S Marketing, 184-185
7-Eleven, 162
60 Minutes, 6

A

AAConversation blog, 141-142

advertising. See pitching products;
social media marketing

AdWords, 187

aggregation, 26-28

alerts, 106

Alexa Toolbar, 56-57, 58

Allen, Lily, 156

alternate reality marketing, 88-91

Amateur Gourmet blog, 48

Amazon API, 253

Amazon.com, 253254

American Airlines, 140-142

America Online (AOL), 193

analysts, 32

Anderson, Chris, 119

Anheuser-Busch, 252

anonymity, 66

AOL (America Online), 193

apologies, 138, 143144, 145

Apple Dashboard, 163

apps, 183-187. See also widgets

Archives, Internet, 70-71,
121-122, 135

Armano, David, 231-232

Armstrong, Heather, 81

Art of Eating, 165-166

astroturfing, 72-73

Atom, 25

Audio Preview button, 214

INDEX

authenticity, 10-11, 67-68
Autoblog, 48

AutoSpies, 246

avatars, 224

B

bSmedia, 49

BackType, 103

Banjo, Shelly, 68

banner ads, 167, 188

BBSs (bulletin board systems), 1-2

BC Hydro, 179

Beacon program, 138

Bebo, 170

“Bike Hero” video, 207

Billingsley, Jason, 216-217

bit.ly URL shortener, 227, 235

BlackBerry devices, 226

Blaylock, Abby, 167

BlendTec, 203-204

BlinkList, 245, 247

blip.tv, 196

Blockbuster UK, 162

blog badges, 165

Blog Council, 150

Blogger, 3, 30, 61

bloggers
appraising, 50-58
backlash from, 118-120
bribing, 96-97
contacting, 67-68
corporate, 30-31
embargoes, 70
ethics, 151
frequency of posts, 60, 69
honesty, 72-73
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bloggers, continued
influential, 74-77
inviting to review products, 81-82
vs. journalists, 6770
misinformed, 136
no response from, 116
outreach campaigns and, 91-93
personal, 48, 49
probloggers, 48—49, 70
reputation, 70-71
social media masters, 74—77
subject matter, 69
blogger’s code of ethics, 151
blogging
policies, 148-151
from press box, 91
software for, 30
blogging services, 3, 61. See also specific
services
Bloglines, 25
blogosphere, 103
BlogPulse, 56
blog-related tools, 49-58
blogrolls, 42, 58-59
blogs. See also corporate blogs; websites
adding photos to, 257-259
anecdotal evidence, 58—60
authority, 56
character, 36-37
comments. See comments
comparing, 49, 50-58
as crisis management tool, 142
design of, 61
early years, 3
ego feeds, 42
examples of, 19
finding with Google, 51-52, 64
flame wars, 37
links to. See links
location of, 34-35
lurkers, 34
measuring success of, 52-53,
99-114, 128
netiquette, 63—78

news, 6
number of views, 103
offsite, 35
personal, 48, 49
popularity of, 49-54, 60-61
ranking. See rankings
references from, 103
RSS feeds. See RSS feeds
searching for content in, 107
sidebar content, 60
skins, 61
small vs. large, 50
social media services, 61
spam, 108-109
spreadsheets, 52-53
subscribers to, 57, 104
topical, 48—49
types of, 48—49
blog swarms, 134-135
blooper videos, 202-203
Bojangles' Famous Chicken ’n Biscuits,
182-183
Bollwitt, Rebecca, 59
bookmarks, 245-249. See also social
bookmarking
books, reference, 19
Bootup Labs, 184
Booze Mail, 184
boyd, danah, 158-159
Bradburn, Jen, 145
Brain, David, 165
Bray, Tim, 71
bribes, 96-97
broadcast media model, 5
brochure websites, 38
Bud. TV, 252
bulletin board systems (BBSs), 1-2
bulletins, 169
Burger King video, 144-145
burning RSS feeds, 104
Bush, George, 6
business blogs. See corporate blogs
businesses. See corporations
Butler University, 152

266 INDEX

Friends with Benefits

(C) 2009 by Darren Barefoot and Julie Szabo



C

Calgary, City of, 103
California wildfires, 230
Campaign for Real Beauty, 124
Camtasia Studio, 41
Captain’s Blog, 36
Capulet.com, 85
Capulet Communications, 119
Cardo Systems, 207
Carey, Mariah, 195
Carnival Cruise Lines, 117, 228
cause-oriented organizations, 8-9,
181, 184, 259
CC (Creative Commons), 40, 41
“Cell Phone Popcorn” video, 206-207
cell phones
capturing photos/video with,
196, 197
Facebook on, 193
iPhone, 84, 219, 226
popularity of, 193, 196
Twitter on, 226-227
Center for Risk Communication, 132
channels, social media, 11-13
character blogs, 36-37
charities, Internet, 89
Chen, Steve, 196
chicklet, 57
Chic Kanits, 51
Chipln service, 232
citizen journalism, 5-6
City of Calgary, 103
clarity, 68
click-through rates, 233
ClipShack, 196
collaboration, 7-9
authenticity, 10-11
crowdsourcing history, 8
online philanthropy, 8-9
overview, 7—8
scope, 10
Wikipedia, 9
collectors, 240. See also crowds
Comocast sleeping technician, 133-134
comic pitches, 87-88
comic shops, 92

comments. See also feedback; reviews
benefits/risks, 120-122
blogs, 5
considerations, 34
fake, 73
guidelines, 111-113
on MySpace, 169
negative, 121-122, 136-139
number of, 60, 102—-103
overreacting to, 136
pitches in, 84-85
responding to, 111-113
on stories, 244
tracking, 102-103
YouTube, 214
communities, 239-259. See also
crowds; and specific
communities
bookmarking, 245-249
closed, 10
finding, 47-61
niche, 7
number of, 10
online, 123
outreach campaigns, 82-97
companies. See corporations
company blogs. See corporate blogs
Compete Toolbar, 57
competitors, 17, 19, 64, 73, 129
connections, 2, 60, 69, 175, 234. See
also friends
Consumer Packaged Goods (CPG)
blog, 145
contests/giveaways, 191-193, 230
contributions, 102103
controversy, 243
Conversation Prism, 12—13, 65,
142, 177
conversations
Facebook. See Facebook
MySpace. See MySpace
private, 234-235
sponsored, 96-97
as success measurement, 102—103
Twitter. See Twitter
Corkd, 246
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corporate bloggers, 30-31

corporate blogs, 28-37. See also blogs

advantages of, 28-33
analyzing, 64-65
blogging don’ts, 35-37
blogging software for, 30
considerations, 49, 126-127
creation of, 29-30
damage control, deploying, 32
for departmental
communication, 32
described, 48
examples of, 36
flame wars, 37
how often to blog, 33
improving customer relationships
via, 31-33
increasing staff profile, 32
location of, 34-35
objectives, 30, 31-33
obtaining customer feedback,
32, 34
policies, 148-151
recruiting new employees, 32
soft launch of, 29-30
subject matter, 33
for technical support, 32
corporate-speak, 169
corporations
competitors, 17, 19, 64, 73, 129
reputation, 7071
success metrics, 52-53,
99-114, 128
use of Facebook, 178-193
use of Twitter, 227-231
Cottingham, Rob, 179
CoTweet tool, 227
CouchSurfing, 250
Coursematch, 171
Covello, Dr. Vincent, 132, 135, 139
CPG (Consumer Packaged Goods)
blog, 145
“The Crazy, Messed Up World”
campaign, 215-216
Creative Commons (CC), 40, 41

creativity, democratizing effect on, 10

crisis communications, 139-140, 230
crisis management, 131-153
crisis management team, 147
crowds, 239-259. See also
communities
as collectors, 240
overview, 239-240
social bookmarking and, 245-251
social news, 240—244
standing out in, 259
wisdom of, 240-244
crowdsourced curation, 245-251
crowdsourcing, 8, 245
CrunchGear, 50
Ctri+Alt+Del, 173
customer feedback. See comments;
feedback
customers
engagement, 120-121
finding online, 16-17
getting to know, 100-105
importance of honesty, 10-11,
72-73,127
improving relationships with, 16,
31-33
inviting to events, 178
notifying of sales/deals, 117,
228-230
online presence of, 10
potential, 100-101, 117, 124, 230
rejection by, 121-122
unhappy, 136-147
using photos of, 41

visits to brick-and-mortar stores, 17

customer support, 221, 230, 236

D

Dailymotion, 196

damage control, 32, 131-153
Dashboard, 163

DCI Group, 73

DeGeneres, Ellen, 222

Delicious, 12, 104, 245, 249-251
Dell Computers, 36, 229-230
@DellOutlet, 229-230
democracy, 4
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demographics, 169
DeSmogBlog, 93-94, 163, 243, 258
developers, 186-187
Dial2Do.com, 125

Dickson, Tom, 203—-204

Digg, 6, 65-G6, 75-76, 240-247
Digg effect, 126

“digging” stories, 75, 240, 243
digital press junket, 91-92
Direct2Dell blogs, 36

direct messages (DMs), 224
discussion forums, 107
discussions, 5

DMs (direct messages), 224
Doctorow, Cory, 71

Dogbook, 184

Dooce blog, 48, 81

Dove Campaign for Real Beauty, 124
Drudge Report, 6

Drupal, 30

Dumont, Andrew, 168—169
Dunn, Chris, 2

E

Echofon, 226
e-commerce platforms, 215-217
Edelman PR, 165
ego feeds, 42
Elastic Path, 86-87, 215-217
elevator pitch, 39-40
email
advertising via, 82, 85-86
follow-up, 97
pitches via, 82, 85-86
popularity of, 82
spam, 71, 82-83
employees
as industry experts, 32
participation in social networks,
179-180
recruiting via corporate blogs, 32
showcasing via corporate blogs, 32
encyclopedia, online, 9
Engadget blog, 80, 134
Eric Mower and Associates, 182—183
etiquette, Internet, 63—78

etiquette cheat sheet, 77-78
Ettinger, Amber Lee, 201
events
Facebook, 178
searching for, 107
“Evolution of Dance” video, 204

F

Facebook, 171-193
activity, 102
advertising on, 182-183, 187-188
applications for, 183193
basics, 177-183
case studies, 182—183, 188—193
on cell phones, 193
chat feature, 176-177
corporate use of, 178-193
early years, 171-172
employee participation in, 179-180
events, 178
fans, 181-183
fictional/nonhuman profiles, 37
friends, 67, 102, 173-179
future of, 193
groups, 178-183
Inbox, 176
networks, 176
News Feed, 175
Pages, 180-181
popularity of, 12, 172
profiles, 174-177
promotions on, 72
reposting tweets to, 234
status, 175, 177
Wall, 176
Facemash, 171
fail whale, 125, 225
FAQs (Frequently Asked Questions),
146, 147
Fark.com, 206, 246
FastLane Blog, 34, 151
feedback. See also comments; reviews
advantages of, 32
managing, 34
negative, 121-122, 136-139
overreacting to, 136

Friends with Benefits

INDEX 269

(C) 2009 by Darren Barefoot and Julie Szabo



FeedBurner, 57, 104
Fey, Tina, 201
finding content, 107
Finkelstein, Brian, 133—134
flame wars, 37
Flanagan, Mike, 140-141
Flash, 38
Flickr
charity support, 259
Creative Commons, 40
DeSmogBlog, 93
early years, 120-121
Library of Congress images, 8
MOO printing and, 81-82
photo sharing with, 257-259
success of, 12, 120
tags, 248
Twitter and, 227
Flickr Blog, 36
Flickr contest, 258
“Flowers for Al and Don”
campaign, 232
focus groups, 151-152
followers, 102, 221-222, 225-236
Foremski, Matt, 11
Forrester Research, 149
Foursquare, 237
Fox, Vanessa, 58
Free Gifts, 184, 185
FreeRepublic.com, 6
Frequently Asked Questions (FAQs),
146, 147
FriendFeed, 26-27, 59, 61, 108
friends. See also connections
on blogrolls, 59
Facebook, 67, 102, 173-179
making, 67
MySpace, 160, 169
on social bookmarking sites, 250
Twitter, 67
viewing photos, 121
YouTube, 212
Friendster, 156
Friend Wheel, 184

fundraising
Obama campaign, 164-165
with Twitter, 231-233
FunWall, 185
Furl, 245, 247

G

gadgets, 162-164
Game Neverending, 120—121
Gawker, 50
General Motors (GM), 34
GeoCities, 2, 193
Gillmor, Dan, 22
Gizmodo, 80
GM (General Motors), 34
GM FastLane Blog, 151
Ganip, 77
Godin, Seth, 101-102
Goodreads, 253
Google
AdWords, 108, 187
Alerts, 106, 118
Analytics, 102, 105, 128
Blog Search, 52, 56
Bookmarks, 245
Docs, 12
FeedBurner, 104
Local Business Center, 16-17
Maps, 17
Orkut, 170
PageRank, 53-55
Reader, 25
searches
caching system and, 121-122
finding blogs with, 51-52, 64
Trends, 54-55
Video, 196
Gore, Al, 73
Gossip Girl, 195
grassroots support, 73
Greenberg, Dan Ackerman, 209
Green Patch app, 185-186
Gretsch Company, 166-168
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groups
on Facebook, 178-183
focus, 151-152
YouTube, 212-213

guerilla videos, 206-208

Guitar Hero, 207

“Guy Catches Glasses with Face”

video, 207

H

Habitat spam incident, 235
Hacker News, 246

Hames, Matt, 182—183
Hand Maiden Fine Yarn, 127-128
Harvard Law School, 150
hash tag, 225

headlines, 43—44

Heffernan, Virginia, 11
Hijinx Comics, 92

home video, 205-206
honesty, 10-11, 72-73, 77, 209
HootSuit tool, 227

Hot Spots, 199-200

Hsieh, Tony, 228-229
Huflington Post, 6

Hughes, Chris, 171-172
Hurley, Chad, 196

Huyse, Kami Watson, 92-93
hyperlinks. See links
hyperlocal, 2

hypertargeting, 188

I

IceRocket, 56
images. See also photos

archives of, 8

embedding, 43, 45

for news releases, 45

in pitches, 81

RSS feeds, 24

sharing, 227, 257-259
incentives, 81-82
Indigo Books & Music, 253-254
industry bloggers. See corporate

bloggers

industry experts, 32
instructional videos, 206
Internet. See also websites
archives, 70-71, 121-122, 135
democratic effect of, 4—7
etiquette, 6378
longevity of online records, 70,
121-122, 135
as marketing tool, 16
ubiquity of, 10
Internet Archive, 70-71,
121-122, 135
Internet charities, 89
Internet insta-crisis, 133—134
Internet memes, 215, 216
IP addresses, 73
iPhone, 84, 219, 226
Iranian election protests, 222, 259
Itzkoft, Dave, 157

J
Jackson, Michael, 222

Jackson Spalding PR agency, 167-168

Jaffe, Lindsey, 165-166
Jensen, Pam, 2

JetBlue Airlines, 145
Jonathan’s Blog, 36
Joomla, 30

Joseph, Kingsley, 109-111
journalists, 32, 67-70

K

Karim, Jawed, 196
keywords. See also tagging
ads on, 146
news releases, 43—44
photos, 107
in tags, 244, 248-250
videos, 107, 212
Kirkpatrick, Marshall, 76-77
kirtsy, 243, 246
Kiva site, 8-9
Knit Witch blog, 51
KPBS station, 230
Krums, Janis, 219-220
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Kryptonite Locks, 134-135
Kutcher, Ashton, 221, 222

L

Laipply, Judson, 204
landing pages, 146, 211-212
Last.fm site, 61
Li, Charlene, 149, 151, 256
Library of Congress, 8
LibraryThing, 253
Life Changing Box, 188-190
Lifehacker.com, 119
lifestreams, 27
Lil Green Patch app, 185-186
Lincoln Fry blog, 36
link love, 251
linkrolls, 42—43
links
blogrolls, 42, 58-59
blogs, 72
importance of, 68, 69, 251
incoming, 102
PDF downloads, 40
pitching products, 81
tracking links to website, 19,
51,102
video, 211-212
between websites, 38—39
LiveJournal, 3, 160
Logic+Emotion blog, 231-232
lonelygirl15, 11, 216
Lowe New York, 188—190
Lowther, Jenn, 184185
Ludicorp, 120-121
lululemon, 127
lurkers, 34
Lynn, Christopher, 45-46

M
Mackey, John, 73

mad cow disease, 132
Ma.gnolia, 112-113
mainstream media, 4—5
Major League Baseball, 190
Mann, Boris, 184

Marcoullier, Eric, 77
marketing. See also pitching products;
social media marketing
dashboard, 100
goals, 15
messages, 69
research, 32
mashups, 7, 92, 94
mashups, RSS, 27-28
Mason, Margaret, 74-75
massively multiplayer online role-
playing game (MMORPG),
120-121
McDonald’s, 36
McLuhan, Marshall, 202
McNeil Consumer Healthcare,
142144
MEC (Mountain Equipment Co-op),
35,191-193
media. See also social media
broadcast, 5
mainstream, 4—5
micromedia, 220
multimedia, 40
one-to-many model, 5
traditional, 4
media junket, 91-92
meet ups, 225
memes, 215, 216
Metacafe, 196
metadata, 109, 212
MetaFilter, 246
meta-YouTube, 204-205
metrics, 52-53, 99-114, 128
microblogging, 83, 175, 219-220. See
also Twitter
micromedia, 220
Microsoft, 121, 148
FrontPage, 2
Outlook, 227
Mighty Goods, 74-75
Milligan, Andrew, 68
Miniwatts Marketing Group, 124
Miss604.com, 59
Mixx, 246
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MMORPG (massively multiplayer
online role-playing game),
120-121
mobile devices. See also cell phones
Facebook on, 193
popularity of, 193
Twitter on, 226-227
MOQO printing company, 81-82
Moosetopia blog, 36
Moose Tracks ice cream, 36
Morissette, Alanis, 202
Moskovitz, Dustin, 171-172
Motrin apology, 142-144, 146, 152
Mountain Equipment Co-op (MEC),
35,191-193
MovableType, 30, 61
multimedia, 40
Munroe, Randall, 215
MySpace, 108, 155-170
MySpace Records, 156-157

N

namespace, 152
Nash, Michael, 170
NBA.com, 27-28
Neeleman, David, 145
nerd fights, 37
netiquette, 63-78
Netvibes, 25
Newmarch, Paul, 103
news. See also social news; stories
citizen journalism, 5-6
forums, 6
independent news sites, 6
mainstream media, 4—5
participatory sites, 6
releases, 43—46
RSS feeds, 22-28
ticker, 162—-164
TV, 4-5
user-submitted, 240-241
News Corporation, 158, 170
NewsGator, 25
newspapers, 4-5
Newsvine site, 6, 246

niche communities, 7
Nielsen BuzzMetrics, 56
Nitobi, 241

NowPublic site, 6, 247

o

Obama, Barack, 164, 170
Obama campaign, 164-165
Obama Girl, 201
The Office, 36
OhmyNews site, 6
one-to-many media model, 5
online
adversaries, 136
archives, 70-71, 121-122, 135
communities. See communities;
crowds
encyclopedia, 9
identities
reputation, 70-71
sockpuppets, 73
usernames, 66
marketing map, 100-101, 104
media page, 39
philanthropy, 8-9
PR campaigns, 99-114
visibility, 15
OpenBottles, 246
OPML file, 59
Opus Hotel’s Blog, 36
originality, 203-204
Orkut, 170
Owyang, Jeremiah, 100
Oxfam America, 259

P

pagecasts, 59

Pageflakes, 59

PageRank Checker, 54

Palin, Sarah, 201

PayPerPost, 96

PDF downloads, 40

people, objectives, strategy, technology
(POST), 100-101
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personal blogs, 48, 49
personal profiles, 159-160
philanthropy, online, 8-9
Photobucket, 259
photos. See also images
adding to blogs, 257-259
finding, 107
keywords, 107
product, 40
sharing on Twitter, 227
sharing via Flickr, 257-259
Picheny, Matt, 189-190
Picture Mosaic, 184
pitching products, 79-97. See also
social media marketing
in comic form, 87-88
in comments area, 84—85
following up, 97
getting noticed, 93-94
incentives, 81-82
including videos, 214
links, 81
tactics for, 85-91
tips for, 80-82
via Twitter, 83—-84
via YouTube, 86-87
what not to do, 94-97
Platform Application Guidelines, 186
playlists, YouTube, 213-214
podcasts
considerations, 126-127
finding, 107
number of downloads, 103
policies, blogging, 148-151
political stories, 243
popularity
blogs, 49-50, 53-54, 60-61
Google PageRank, 53-54
subjective indications of, 60-61
Popurls.com, 26, 27
“Pork and Beans” video, 204—205
POST (people, objectives, strategy,
technology), 100-101
posts. See comments
presidential election, 164-165

press
box, blogging from, 91
junket, 91-92
kits, 39
releases, 43—46, 139
prewritten scripts, 147
print advertising, 128
proactive approach, 126-127
probloggers, 48—49, 70
products
advertising for. See social media
marketing
contests/giveaways, 191-193, 230
coupons for, 183, 229
demo, 126
photos of, 40
pitching. See pitching products
recalls, 145
reviews of. See reviews
on sale, 228-229
profiles, Facebook, 174-177
programmers, 186—187

Q
QA Labs, 35
QA Podcast, 35

Quantcast rating service, 57

R

RadianG, 111
Radio Shack, 179
Regalado, Antonio, 72-73
rankings. See also search engine
optimization
blogs, 50-57
Google PageRank, 53-54
improving, 242-243
links and, 50
PageRank Checker, 54
search engines and, 74, 251
Rapleaf, 159
RateMyProfessors.com, 122
Rather, Dan, 6
Ray-Ban campaign, 207
Raza, Ghyslain, 203
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ReadWriteWeb, 76-77
Really Simple Syndication (RSS),
22-28

RealVideo, 196

recalls, product, 145

reddit site, 6, 246, 247

redirects, 211-212

reference books, 19

Reiss, Spencer, 161

relationships, long-term, 117-118

reputation, 70-71

research, market, 32

retweets, 225

ReviewMe, 96

reviews. See also comments; feedback
benefits of, 17, 68
cultivating, 68, 81-82, 96-97
longevity of, 121-122, 135
negative, 121-122, 136-139
paying for, 96-97
positive, 17, 122
responding to, 137-139
ReviewMe, 96

Revver, 196

risk communication, 132-133

risks, 115-129

RobotReplay launch, 241

Rodwell, Lisa, 82

Roller Warehouse, 162—164

RSS (Really Simple Syndication),

22-28

RSS aggregators. See RSS readers

RSS feeds, 22-28
advantages of, 22
aggregation, 26-28
basics, 22-23
burning, 104
corporate news feeds, 42
filtering, 27-28
monitoring blog mentions, 106
subscribing to, 24, 106
Twitter Search, 227-228

RSS mashups, 27-28

RSS readers, 24-25, 28, 106

RSS subscribers, 57, 104

Rubel, Steve, 20, 36, 250

S

Saleem, Muhammad, 75-76, 243
sales, as metric, 16
Saturday Night Live, 201
Save the Children UK, 210
Schrute, Dwight, 36
Schweber, Arieanna, 49
Sci-Fi Channel, 91-92
Scoble, Robert, 121
scope, 10
ScreenFlow, 41
scripts, prewritten, 147
scrutinizers, 138
search engine optimization (SEO).
See SEO
search engines
crisis communications and, 181
Google. See Google
optimization. See SEO
rankings. See rankings
Technorati, 55-56
Twitter, 227-228
Yahoo!, 197
search results pages, 145-146
search tools, 107-108
SeaWorld San Antonio, 92-93
Second Life, 120-121
“seeding” events, 178
self-propelled video, 191-193
SEO (search engine optimization)
blogs and, 34-35
Facebook and, 181
long view of, 251
overview, 51
video and, 197
SEODigger tool, 108
Serena Software, 180
sex, 201
sharing
photos on blogs, 257-259
photos via Flickr, 257-259
sharing, continued
photos via Twitter, 227
videos, 196
widgets, 249
Sharkle, 196
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Sharp Electronics Corporation,
188-190
Shirky, Clay, 5
shouts, Digg, 244
Sieling, Todd, 112-113
skins, blog, 61
Slashdot, 247
Slashdotting, 126
Small Business Brief, 247
SMS service, 168, 226
SmugMug, 259
social bookmarking
basics, 245-249
crowdsourced curation and,
245-251
as indicator of success, 104, 251
for marketing, 249-251

online tools for, 111, 112, 247, 249

sharing bookmarks, 245
widgets for, 44-45

social media. See also media
campaigns, 151-153
crisis management, 131-153
democratic aspect of, 4-7
five fundamentals of, 4-11
getting ready for, 21-46
news releases, 43—46
overview, 1-20
pitfalls, 148-153
preparing website for, 37-43
success metrics, 52—53,

99-114, 128

tagging, 212, 244, 245, 247-249

via email, 82, 85-86

via Facebook, 182-183, 187—-188

getting started with, 18-19

goals, 15

keywords. See keywords

lack of control in, 120

long-term relationships, 117-118

management buy-in, 18-19

marketing dashboard, 100

marketing goals, 15

marketing messages, 69

market research, 32

motivating colleagues, 19

no response, 116

overview, 13—-16

peer pressure, 19

print, 128

proactive approach, 126-127

resources for, 17

risks of, 115-129

on search results pages, 145-146

social bookmarking and, 249-251

social media resource page, 39

staying engaged, 122-123

success metrics, 18, 52—53,
99-114, 128

tagging. See tagging

time investment in, 18

too much success, 125-126

via video. See video marketing

viral, 13—14, 161-162

word-of-mouth, 13—-14

via YouTube, 197-217

vs. traditional media, 4

social media channels

monitoring, 106-111
overview, 11-13

Social Media Firehose, 109—111
social media marketing. See also pitch-

ing products
alternate reality, 88-91
banner ads, 167, 188
benefits of, 14—15
considerations, 16—-17
conventional tools, 39—40

social media masters, 74—77
social media resource page, 39, 42-43
social media spammers, 71-72
social media tools, 10, 105111
social network activity, 102
social networks. See also specific social
networks
build-your-own, 251-254
making friends, 67
monitoring blog mentions, 108
rise of, 3—4
social news, 240—-251, 259. See also
news; stories
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social news sites
becoming trusted contributor on,
242-244
bookmarking and, 259
building buzz, 242-244
effect on marketing, 241-242
freedom of, 6
listed, 246247
niche, 246-247
popularity of, 241
RSS feeds. See RSS feeds
search engine optimization
and, 251
stories. See stories
top 10 lists, 242
visitors from, 241-242
voting principle, 28
wisdom of crowds, 240-244
Social Signal, 179
sockpuppeting, 72-73
Solis, Brian, 12, 13
spam blogs, 108-109
spam bots, 235
spammers
email, 71, 82-83
MySpace, 169
social media, 71-72
Twitter, 235
Spears, Britney, 222
Sphinn, 243, 247
spin, 69-70
sponsored conversations, 96-97
spreadsheets, 52-53
SpyFu tool, 108
Stars and Stinkers campaign, 94, 163
“Star Wars Kid,” 203
stealth videos, 206-208
Storey, Duane, 221
stories
buried, 65, 242
commenting on, 244
controversial, 243
cute and cuddly subject matter, 243
“digging,” 75, 240, 243
guidelines for, 242-243
political, 243

popular, 65, 240
technology innovation, 242-243
tutorials, 243
user-submitted, 240—241
voting for, 240-244
StumbleUpon, 78, 104, 242, 246, 247
subscribers, 57, 104
success metrics, 5253, 99-114, 128
Sumo Lounge International, 68
Sun Microsystems, 36, 149-150
SuperPoke, 185
Super Wall, 184, 185
Sweet Spots video contest, 191-193
Syfy channel, 91-92
syndication, 22

T

tagging. See also keywords
social media, 212, 244, 245,
247-249
videos, 212
websites, 250-251
Tatango, 168-169
TechCrunch, 125, 126
technical support, 32
technology innovation stories,
242-243
Technorati, 55-56
Techrigy, 111
Teenwag, 247
ThoughtFarmer, 88-91, 257
TinyURL, 235
Tipd, 247
Tocci, Donna, 134-135
topical blogs, 48—49
Toyota Prius Facebook page, 180
traditional media, 4
traffic spikes, 126
transparency, 10-11, 67-68, 209
Trapani, Gina, 119
Tribe.com, 156
tr.im URL shortener, 227
TripAdvisor, 136-138
trolls/trolling, 136
Trottier, Monique, 252, 253
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TubeMogul, 199

Tubetastic campaign, 89-91

tutorials, 243

TV news, 4-5

TweetDeck, 226, 227

Tweetie, 226

TweetLater service, 233

tweets, 220, 224-236

tweetups, 225

twhirl, 226

Twlnbox, 227

TwitPic.com, 227

Twitter, 219-237
account name, 222-224
avatar, 224
bio, 224
blocking users, 224
breaking news and, 222
Carnival Cruise Lines, 117
on cell phones, 226-227
click-through rates, 233
considerations, 3, 61
contests/giveaways on, 230
corporate presence on, 227-231
creating gimmicks around, 231
as crisis communication tool, 230
customer support via, 230
direct messages, 224
fail whale, 125, 225
followers, 102, 221-222, 225-236
friends, 67
getting started with, 222-227
hash tag, 225
importance of context, 235
insta-fundraising with, 231-233
overview, 219-222
pitching via, 83-84
popularity of, 220
private conversations and, 234-235
providing value, 228-231
reposting tweets to Facebook, 234
sharing photos on, 227
sins, 233-236
spam bots and, 235
status text box, 223, 231

staying on topic, 234
terminology, 224-225
Trending Topics, 222, 235
tweets, 220, 224-236
unacceptable behavior on, 233-236
TwitterBerry, 227
TwitterFone, 125-126
Twitterrific, 226
Twitter Search, 227-228
Tylenol, 132

U

Universal Resource Locators (URLs),
38-39, 68

'The Unofhicial Apple Blog, 48

Upcoming.org, 12, 102, 116

URLs (Universal Resource Locators),
38-39, 68

URL shorteners, 225, 227, 235

US Airways, 219-220

US presidential election, 164-165

Usenet, 2

usernames, 66, 210, 226, 236

users, anonymous, 66

\'

Vancity credit union, 35
Video Annotations feature, 214-215
video blogs, 195
video marketing, 195-217. See also
videos; YouTube
advantages of, 197-198
articulating message, 201
challenges, 198
element of surprise, 202-203
humor, 205-206
links, 211-212
measuring results, 198—200
originality, 203-204
overview, 195-197
pitches, 86-87
showcasing extraordinary skills, 204
tips for successful videos, 200-206
video sharing sites, 196
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video responses, 212
videos
annotating, 214-215
“Bike Hero,” 207
blooper, 202-203
brevity, 204-205
Burger King, 144-145
categories, 212
“Cell Phone Popcorn,” 206-207
featuring in other venues, 214
finding, 107
guerilla, 206-208
“Guy Catches Glasses with
Face,” 207
home, 205-206
honesty in, 209
Hot Spots, 199-200
humor, 205-206
including in pitches, 214
instant fame vs. ongoing success,
208-209
instructional, 206
keywords, 107, 212
links, 211-212
marketing with. See video
marketing
news releases, 45
number of views, 103, 199
originality, 203-204
recent/topical, 201
self-propelled, 191-193
stealth, 206-208
tagging, 212
titles, 211
transparency in, 209
viral, 203, 206-209
webisodes, 205
“Will It Blend?”, 203, 209, 217
YouTube. See YouTube
Vidmetrix, 199
Vimeo, 196
viral marketing, 13-14, 161-162
viral videos, 203, 206-209
visitors, website, 101-106
voting principle, 28

w

Ward, Brad J., 152
‘Warner Music, 170
Washington Capitals, 91
Web 2.0, 3, 4, 26, 28
web analytics, 102, 105-106
Weber Shandwick PR agency,
140-141
webisodes, 205
web marketing. See marketing
web monitoring, 106-111
websites. See also blogs; Internet
brochure, 38
early years, 2-3
landing pages, 146, 211-212
links. See links
popularity of, 51
preparing for social media, 3743
ranking. See rankings
redirects, 211-212
RSS feeds. See RSS feeds
tagging, 250-251
visitors to, 101-106
Webtrends, 102
Weetman, George, 191-193
Weezer, 204—205
Whole Foods, 73, 224
whufhie, 71
widgets, 57, 162-164, 249.
See also apps
wiki pages (wikis), 9, 102-103, 108
Wikipedia
Charlene Li on, 256-257
contributions, 102-103
described, 9
editing, 255-256
guidelines for, 255-256
importance of, 257
interacting with, 256-257
nerd fights, 257
notability, 255
overview, 254-257
popularity of, 254-255
size of, 254
spam and, 72
turf wars, 257
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Wild Oats, 73

Williams, Evan, 220

“Will It Blend?” video, 203, 209, 217
Wired magazine, 119

wire services, 45—46

WordHampton PR agency, 165-166
word-of-mouth marketing, 13-14
WordPress, 30, 61

World Wide Web, 2—3

X

Xanga, 156
xkcd, 215

Y

Yahoo! Buzz, 242, 243, 247

Yahoo! Pipes, 28, 109

Yahoo! search engine, 197

Yankovic, “Weird Al,” 164

Yarn Harlot, 51

YouTube. See also video; video

marketing

annotating video, 214-215
Audio Preview button, 214
comments, 214
considerations, 41

customizing account, 210

early years, 196-197

friends, 212

groups, 212-213

marketing via, 197-217

membership, 212

meta-YouTube, 204-205

pitches via, 86-87

playlists, 213-214

popularity of, 12, 195-197

RSS feeds, 26

Sweet Spots video contest, 191-193

tips for successful videos, 200-206

username, 210

video responses, 212

video titles, 211
YouTube Comment Snob plug-in, 214
YouTube Insight, 199

V4

Zappos, 228-229

Zeller, Tom, 11

Zoomii, 253

Zooomr, 259

Zuckerberg, Mark, 138, 171-172
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