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lurkers, 34

measuring success of, 52–53, 

99–114, 128

netiquette, 63–78

news, 6

number of views, 103

offsite, 35

personal, 48, 49

popularity of, 49–54, 60–61

ranking. See rankings

references from, 103

RSS feeds. See RSS feeds

searching for content in, 107

sidebar content, 60

skins, 61

small vs. large, 50

social media services, 61

spam, 108–109

spreadsheets, 52–53

subscribers to, 57, 104

topical, 48–49

types of, 48–49

blog swarms, 134–135

blooper videos, 202–203

Bojangles’ Famous Chicken ’n Biscuits, 

182–183

Bollwitt, Rebecca, 59

bookmarks, 245–249. See also social 

bookmarking

books, reference, 19

Bootup Labs, 184

Booze Mail, 184

boyd, danah, 158–159

Bradburn, Jen, 145

Brain, David, 165

Bray, Tim, 71

bribes, 96–97

broadcast media model, 5

brochure websites, 38

Bud.TV, 252

bulletin board systems (BBSs), 1–2

bulletins, 169

Burger King video, 144–145

burning RSS feeds, 104

Bush, George, 6

business blogs. See corporate blogs

businesses. See corporations

Butler University, 152

Friends with Benefits
(C) 2009 by Darren Barefoot and Julie Szabo



Index 267

c
Calgary, City of, 103

California wildfires, 230

Campaign for Real Beauty, 124

Camtasia Studio, 41

Captain’s Blog, 36

Capulet.com, 85

Capulet Communications, 119

Cardo Systems, 207

Carey, Mariah, 195

Carnival Cruise Lines, 117, 228

cause-oriented organizations, 8–9, 

181, 184, 259

CC (Creative Commons), 40, 41

“Cell Phone Popcorn” video, 206–207

cell phones

capturing photos/video with, 

196, 197

Facebook on, 193

iPhone, 84, 219, 226

popularity of, 193, 196

Twitter on, 226–227

Center for Risk Communication, 132

channels, social media, 11–13

character blogs, 36–37

charities, Internet, 8–9

Chen, Steve, 196

chicklet, 57

Chic Knits, 51

ChipIn service, 232

citizen journalism, 5–6

City of Calgary, 103

clarity, 68

click-through rates, 233

ClipShack, 196

collaboration, 7–9

authenticity, 10–11

crowdsourcing history, 8

online philanthropy, 8–9

overview, 7–8

scope, 10

Wikipedia, 9

collectors, 240. See also crowds

Comcast sleeping technician, 133–134

comic pitches, 87–88

comic shops, 92

comments. See also feedback; reviews

benefits/risks, 120–122

blogs, 5

considerations, 34

fake, 73

guidelines, 111–113

on MySpace, 169

negative, 121–122, 136–139

number of, 60, 102–103

overreacting to, 136

pitches in, 84–85

responding to, 111–113

on stories, 244

tracking, 102–103

YouTube, 214

communities, 239–259. See also 

crowds; and specific 
communities

bookmarking, 245–249

closed, 10

finding, 47–61

niche, 7

number of, 10

online, 123

outreach campaigns, 82–97

companies. See corporations

company blogs. See corporate blogs

Compete Toolbar, 57

competitors, 17, 19, 64, 73, 129

connections, 2, 60, 69, 175, 234. See 
also friends

Consumer Packaged Goods (CPG) 

blog, 145

contests/giveaways, 191–193, 230

contributions, 102–103

controversy, 243

Conversation Prism, 12–13, 65, 

142, 177

conversations

Facebook. See Facebook

MySpace. See MySpace

private, 234–235

sponsored, 96–97

as success measurement, 102–103

Twitter. See Twitter

Cork’d, 246

Friends with Benefits
(C) 2009 by Darren Barefoot and Julie Szabo



268 Index

corporate bloggers, 30–31

corporate blogs, 28–37. See also blogs

advantages of, 28–33

analyzing, 64–65

blogging don’ts, 35–37

blogging software for, 30

considerations, 49, 126–127

creation of, 29–30

damage control, deploying, 32

for departmental 

communication, 32

described, 48

examples of, 36

flame wars, 37

how often to blog, 33

improving customer relationships 

via, 31–33

increasing staff profile, 32

location of, 34–35

objectives, 30, 31–33

obtaining customer feedback, 

32, 34

policies, 148–151

recruiting new employees, 32

soft launch of, 29–30

subject matter, 33

for technical support, 32

corporate-speak, 169

corporations

competitors, 17, 19, 64, 73, 129

reputation, 70–71

success metrics, 52–53, 

99–114, 128

use of Facebook, 178–193

use of Twitter, 227–231

Cottingham, Rob, 179

CoTweet tool, 227

CouchSurfing, 250

Coursematch, 171

Covello, Dr. Vincent, 132, 135, 139

CPG (Consumer Packaged Goods) 

blog, 145

“The Crazy, Messed Up World” 

campaign, 215–216

Creative Commons (CC), 40, 41

creativity, democratizing effect on, 10

crisis communications, 139–140, 230

crisis management, 131–153

crisis management team, 147

crowds, 239–259. See also 

communities

as collectors, 240

overview, 239–240

social bookmarking and, 245–251

social news, 240–244

standing out in, 259

wisdom of, 240–244

crowdsourced curation, 245–251

crowdsourcing, 8, 245

CrunchGear, 50

Ctrl+Alt+Del, 173

customer feedback. See comments; 

feedback

customers

engagement, 120–121

finding online, 16–17

getting to know, 100–105

importance of honesty, 10–11, 

72–73, 127

improving relationships with, 16, 

31–33

inviting to events, 178

notifying of sales/deals, 117, 

228–230

online presence of, 10

potential, 100–101, 117, 124, 230

rejection by, 121–122

unhappy, 136–147

using photos of, 41

visits to brick-and-mortar stores, 17

customer support, 221, 230, 236

d
Dailymotion, 196

damage control, 32, 131–153

Dashboard, 163

DCI Group, 73

DeGeneres, Ellen, 222

Delicious, 12, 104, 245, 249–251

Dell Computers, 36, 229–230

@DellOutlet, 229–230

democracy, 4

Friends with Benefits
(C) 2009 by Darren Barefoot and Julie Szabo



Index 269

demographics, 169

DeSmogBlog, 93–94, 163, 243, 258

developers, 186–187

Dial2Do.com, 125

Dickson, Tom, 203–204

Digg, 6, 65–66, 75–76, 240–247

Digg effect, 126

“digging” stories, 75, 240, 243

digital press junket, 91–92

Direct2Dell blogs, 36

direct messages (DMs), 224

discussion forums, 107

discussions, 5

DMs (direct messages), 224

Doctorow, Cory, 71

Dogbook, 184

Dooce blog, 48, 81

Dove Campaign for Real Beauty, 124

Drudge Report, 6

Drupal, 30

Dumont, Andrew, 168–169

Dunn, Chris, 2

e
Echofon, 226

e-commerce platforms, 215–217

Edelman PR, 165

ego feeds, 42

Elastic Path, 86–87, 215–217

elevator pitch, 39–40

email

advertising via, 82, 85–86

follow-up, 97

pitches via, 82, 85–86

popularity of, 82

spam, 71, 82–83

employees

as industry experts, 32

participation in social networks, 

179–180

recruiting via corporate blogs, 32

showcasing via corporate blogs, 32

encyclopedia, online, 9

Engadget blog, 80, 134

Eric Mower and Associates, 182–183

etiquette, Internet, 63–78

etiquette cheat sheet, 77–78

Ettinger, Amber Lee, 201

events

Facebook, 178

searching for, 107

“Evolution of Dance” video, 204

f
Facebook, 171–193

activity, 102

advertising on, 182–183, 187–188

applications for, 183–193

basics, 177–183

case studies, 182–183, 188–193

on cell phones, 193

chat feature, 176–177

corporate use of, 178–193

early years, 171–172

employee participation in, 179–180

events, 178

fans, 181–183
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